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Antimonopoly committee of the Republic of Uzbekistan -

First antimonopoly agency was established as a@ivision of the Ministry of Finance on Antimonopoly
and Price Policy

The Division was reorganized into the State- ommittee on D emonopolization and Competition
D evelopment under the Ministry of Finance

The Antimonopoly Committee was separated from the Ministry of Finance and became an
Independentas State Committee for Competition

2005 The State Committee for Competition was reorganized andreceived additional authority for

In . . : : . ;
reorganizing economically insufficient and unprofitable ventures

The State Committee for Competition was reorganized once again by being merged with the State
In 2012 Property Department Committee

State Committee for Competition was reorganized and became as The State Committee of the

In 2017 Republic of Uzbekistan for assistanceto privatized enterprisesand development of competition

The State Committee of the Republic of Uzbekistan for Promoting Privatized Enterprises and
Development of Competition reorganized and divided into 3 independent State bodies
The Antimonopoly Committee, State-Owned AssetsManagement Agency and the Capital Markets
Development Agency

In 2019




THE ANTIMONOPOLY COMMITTEE at a glance

(FebSep 2019)

DESIGNING COMPETITION DE\I"ELEPHEHT
MODELS FOR THE MARKETS

draft legal acts developed,
including new Law "On Competition”™ and the
Strategy for the Development of
Competition in product and financial
markets for 2019-2023

SUPPRESSION OF ANTI-COMPETITIVE %
ACTIONS OF STATE BODIES

cases have been detected
and prevented

ASSESSMENT OF COMPETITION IN

PRODUCT AND FINANCIAL MARKETS

ommodity and financial
markets studied

21

licenses and
permits
proposed

217

dominant entities and
monopolies exist

COMPETITION IMPACT

ASSESSMENT

193

legal acts have been assessed

79

of which contained norms
constraining the competition

SUPPRESSION OF ABUSE OF
DOMINANT POSITION

62

cases of abusing dominant position

revealed

26.2

reimbursed

153 000

enterprises and
individuals

CONTROL OF PUBLIC

PROCUREMENT

1 : 1 tenders participated in
49 0 0 public procurement
procedures exemined
9 I I bid-rigging actions
detected

SUPPRESSION OF UNFAIR

COMPETITION

29

cases of unfair
competition identified
and prevented

enterprises benefited

MEA CONTROL

consents on shares
acquisition were

issued

ME&A approved

STATE INTERVENTION IN

ECONOMY ANALYZLIED

4100

state-owned enterprises exist

production volume equals

70

STATE AID CONTROL

of tax and customs benefits were
provided

25000 8

of overall number of
operating enterprises

MEETINGS AND SURVEYS

WITH BUSINESS ENTITIES
AND CITIZENS

1850

business entities and
citizens participated in
meetings and surveys



State support for digital economy In Uzbekistan

One Million Uzbek Coders

AR

A
3

-
-
-

ADigital Uzbekistan 2 0 3 0 0

state program (to be approved Q2 2020)

IT park in Tashkent, 6 IT parks
throughout the Republic
to be built




5. Freelance
development

1. Chief Digital

Officer In
government

bodies

3. Regulatory

sandboxes
creation

2. Innovation
companies,

4. Digital gaps start-up projects
overcome and support

Nl ast mi | eo
development

The program envisages a number of state support measures to digital development



Law on competition

(new version under approval |
ExpectedQ2. 2020

President decreegM easures for

Central bank activity improvemente
09.01.2018

President decreezMeasures for

digital economy developmerd
03.07.2018

Law on payments

and payment systems
19.09.2019

. aw on electronic commerce
22.05.2015

—
—
-

65 existing documents in IT-communication sphere



Introduced in 2019, The definitions are In line with world practice but are new to Uzbekistan;
Expanded net work effect dagMantagast i on wi th focus or

Digital (multi-sided) market 1 the scope of circulation of goods sold by a business entity via the Internet, including dig
platforms used to ensure interaction between two or more different, but interdependent suppliers, customers or otbedears
to make profit for at least one of the parties

Network effect1 the increase in the value of goods in the digital market for one group of buyers or users or the change Ir

of goods for this group of users with a decrease or increase in the number of users in another group, and,ddanmesylt,

economic advantages for seller by collecting and processing user data with the possibility of maintaining its market sha
even in the absence of any actions on his part aimed at preventing the entry of competitors.

Price algorithm - software for monitoring, calculating, setting and controlling prices for goods or for performing actions
participating in tenders, including auction (exchange) ones.



The Committee has a broad mandate that applies across sectors, including all digital platforms
(new version of Competition Law)

Di g1t al mar ket so regul ation I s mentioned I n key
Dominant | Prohibition of state
position -/ a g actions limiting
” Ve an competition

predatory

i ' Mergers
pricing



O SHARBFE ECOMMERCE
= TO RETAIL

20% by 201
E-commerce 50%by 2 Internet
transactions in penetration
2019: around 2 bin. level: 60%

USD (2% of GDP)

MARKET POTEN

15Dbin. USDoy 2015
50 bin. USDby 2050

2018 TO 2019 GROW

BY30%
g
. 4

*‘F development
iIndex: 103
‘ place out of
170 countries
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asaxiy.uz
avtech.uz

bulavka.uz

texnosiar.uz

lebazar.uz

home24 . uz

uzbekmarket uz

bookmaniva.com

ibazar.uz
makeup.uz
tec.uz
beautybox.uz
hm.uz
shoptextile uz
sbazar.uz
kansleruz
beautyshocp.uz
latienda.uz
rose uz
garderob.uz

mato.uz

Traffic Share

N

85.76% NN

269% '

249% '

1.42%

1.22%

130%

0.80%

0.67%

0.54%

0.54%

0.49%

0.38%

0.32%

0.30%

0.25%

0.25%

0.20%

0.13%

0.70%

0.10%

0.07%

0.05%

0 .04%

0.04%

0.02%

0.02%

-13.5%

17.85%

-5.81%

-15.47%

-2.69%

-12.86%

-20.448%

34.37%

15:47%

-4.81%

-16.78%

1.22%

-12.35%

-27.63%

-76.5%

-20.52%

-15.85%

-83.85%

32.24%

-18.31%

-74.06%

4.52%

37.05%

£#17.738
#419,526
#514.477
#830,799
#728,726
#895 694
#1414,
#1364,
#1.830,...
#1,318,..
#2142, .
#3088,
#3091,
#2461,
#3414, .
#2983
#5226, ...
#4169,
#4938,
#7539,
#6515, ..
#9532,
#13,810...
#12348..
#18,598..

£#20,273..

Monthly Visits

1.659M
53,236
49357
28,228
24156
21,752
15,927
13,308
10617
10,608
9,751
7,570
6,356
5,933
< 5,000
< 5,000
< 5,000
< 5,000
< 5,000
< 5,000
< 5,000
< 5,000
< 5,000
< 5,000
< 5,000

< 5,000

Unigue Visitors
334,001
23918
24 654
12,794
S,1862
9,923
8,088
6,343
6,207
S,075
5393

< 5000
< 5,000
< 5,000
< 5,000
< 5,000

< 5,000

< 5,000
< 5,000

< 5,600

Desktop vs Mobile

77.60% GEEEEm™ 22 40%
84.75% GEEEEEP 15.25%
72.33% GEEEEmW™ 27 67%
80.04% G ® 19.96%
S2.07% e 17.99%
86.55% G 13.45%
93.50% G’ ©.50%
68.03% (NN 31.97%
S80.87% -y 15.19%
93.253% G’ 5.77%
82.2%9% GEmmmm» 17.71%
68 47% RN 31.53%
74.18% GEEER 25.82%
96.81% GEENS >.1°%
65.87% G 34.13%
87.18% G 12.82%
S55.55% ;GEEE IS 44.45%
93.22% G’ ©.75%
S6.52% G 13.48%
97.07% NN 2 .59%
100.00% G O

62 05% - 37.95%
67.33% Gy 32.657%
98.97% G 1.035%
26.50% ;amEmmw 73.50%

700.00% G O

Visit Duration

00:12:26

00:12:01

00:04:53

00:05:00

00:09:43

00:06:19

00:04:06

00:03:54

00:03:08

00:07:07

00:03:39

00:02:12

00:01:37

001714

00:02:13

00:05:24

00:01:42

00:07:02

00:07:08

00:02:35

006:05:47

00:04:30

00:01:52

00:06:12

00:01:45

00:00:49

Pages/Visit

16.49

8.16

574

515

10.06

6.82

3.85

6.68

458

70.03

3.5%

2.28

3.09

732

3.96

542

205

7.48

10.44

2.56

731

613

3.65

432

275

2.57

Source: Association of e-commerce of Uzbekistan, 2019

18.44%

32.28%

31.33%

47.85%

35.51%

26.95%

36.94%

38.43%

34.08%.

16.86%

51.49%

63.42%

T2.74%

37.47%

68.03%

44.37%

76.48%

37 11%

19.32%

48.82%

23.94%

17.98%

11.41%

27.47%

24 .50%

47.37%



WWZCARD

Banklararo to ‘lov tizimi

x| MBANK

Two national payment processing systems share the market

A Two national players in processing
and payments Uz Card (fn GB0%
share)andHumo

A Several payment systerm$ayme
Click, Paynet etc

A Uz Card, Payneti companies with
the dominant position in the market

A Co-badged cards available:
UnionPay VISA, Mastercard



Foreign digital companies presence expanding A Yandexrapidly expanding its

presence In Uzbekistan (April 18
present 27 applications)

March 19: Yandex metro, transport

April 19: Yandex games

W Google

Yupekc

February 19: Yandex taxi

) w03

A Google share of primstalled
applicationsat mobile phones 70%

HUAWEI



Some regulation challenges are related to market development challenges

1Digita| marketplaces are
often In grey area
(est. 70% of total e-sales)

Establishing clear antimonopoly
practices (e.g. product borders)
In digital markets: we have to

cooperate with the others . . .
Dealing with companies

3 hosted outside Uzbekistan:
consumer rights are not
always respected

State support to digital platforms:
accommodating to competition

rules required q

Archaic legislation: data privacy,
new concepts, IP rights in digital
markets need to be articulated

o




Digital marketplaces in Uzbekistan

Much of digital

mar ket pl aces

y

RIESERSNGC U1 t o r-egul

Privacy dimension is important but we need to establish clear regulations

70 % of e-commerce transactions
happen through Instagram and
Telegram channels

Electronic commerce Is an
entrepreneurship activity on '
sales of goods, works and

services carried out through ..

iInformation systems 0
(
00

(Law on electronic commerce)

\

‘ﬁ
SF-’\
& - b N
< \sta‘:.‘ /
,' .} . 7 '.' ./
¥ . ,” | '
RS ’x../ m . A

Est 80% of such transactions
happen through cash operations
although there are deals
approvals through electronic form

Vv




Balance needed between consumer rights and digital market
players services

Yandex does not have an office but has 30+ services In Uzbekistan:
consumer rights could be compromised Iin case of taxi services

b o

Taxi parks

Taxi drivers

A No call-center

A Little consequences on
POOI services

A In case lost things
difficult to file a complaint

nNGoogl e | awo
as of 01.01.2020 in Uzbekistan



