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Antimonopoly committee of the
Republic of Uzbekistan

Digital economy and competition 
challenges in the Republic of Uzbekistan



BRIEF INFO ABOUT UZBEKISTAN

Area: 

448 980 
km2

Territorial 
division

12 + 1 +1

Population

33.2
million

Capital 

Tashkent

Nationalities

130

GDP

50.5
billion 

USD

16
religious 

confessions

Urbanization

~52%
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In 1992

In 1996

In 2000

In 2005

In 2012

In 2017

First antimonopoly agency was established as a Division of the Ministry of Finance on Antimonopoly 

and Price Policy

The Division was reorganized into the State ˞ ommittee on Demonopolization and Competition 

Development under the Ministry of Finance

The Antimonopoly Committee was separated from the Ministry of Finance and became an 

independent as State Committee for Competition

The State Committee for Competition was reorganized and received additional authority for 

reorganizing economically insufficient and unprofitable ventures

The State Committee for Competition was reorganized once again by being merged with the State

Property Department Committee

State Committee for Competition was reorganized and became as The State Committee of the

Republic of Uzbekistan for assistanceto privatized enterprisesand development of competition

In 2019

The State Committee of the Republic of Uzbekistan for Promoting Privatized Enterprises and

Development of Competition reorganized and divided into 3 independent State bodies:

The Antimonopoly Committee, State-Owned AssetsManagement Agency and the Capital Markets

Development Agency

Antimonopoly committee of the Republic of Uzbekistan
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State support for digital economy in Uzbekistan

One Million Uzbek Coders

ñDigital Uzbekistan 2030ò

state program (to be approved Q2 2020)

IT park in Tashkent, 6 IT parks 

throughout the Republic

to be built  



òDigital Uzbekistan 2030 óstate program

1. Chief Digital 

Officer In 

government 

bodies

2. Innovation 

companies, 

start-up projects 

support

3. Regulatory 

sandboxes 

creation

4. Digital gaps 

overcome and 

ñlast mileò 

development

5. Freelance 

development

The program envisages a number of state support measures to digital development  



Notable digital economy regulation in Uzbekistan

Law on payments 

and payment systems
19.09.2019

Law on electronic commerce
22.05.2015

President decree çMeasures for 

digital economy developmentè
03.07.2018

65 existing documents in IT-communication sphere   

President decree çMeasures for 

Central bank activity improvementè
09.01.2018

Law on competition 

(new version under approval in Parliament)
ExpectedQ2. 2020



Digital (multi -sided) market ïthe scope of circulation of goods sold by a business entity via the Internet, including digital 

platforms used to ensure interaction between two or more different, but interdependent suppliers, customers or other users inorder 

to make profit for at least one of the parties

Network effect ïthe increase in the value of goods in the digital market for one group of buyers or users or the change in the value 

of goods for this group of users with a decrease or increase in the number of users in another group, and, as a result, obtaining 

economic advantages for seller by collecting and processing user data with the possibility of maintaining its market share 

even in the absence of any actions on his part aimed at preventing the entry of competitors.

Price algorithm - software for monitoring, calculating, setting and controlling prices for goods or for performing actions when 

participating in tenders, including auction (exchange) ones.

Key definitions in competition law on digital markets 

Introduced in 2019, The definitions are in line with world practice but are new to Uzbekistan;

Expanded network effect definition with focus on sellerôadvantages



Regulation of digital markets in the competition law  

The Committee has a broad mandate that applies across sectors, including all digital platforms 

(new version of Competition Law)

Digital marketsô regulation is mentioned in key antitrust directions  

Dominant 

position

Excessive and 

predatory 

pricing
Mergers

Prohibition of state 

actions limiting 

competition



E- commerce size in Uzbekistan

E-commerce 

transactions in 

2019: around 2 bln. 

USD (2% of GDP)

2018 TO 2019 GROWTH
BY 30%

MARKET POTENTIAL 

15bln. USDby 2015
50bln. USDby 2050

SHAREOF E-COMMERCE 
TO RETAIL

20%by 2015
50%by 2050 Internet 

penetration 

level: 60%

IT development 

index: 103 

place out of 

170 countries



Most visited national e - commerce platforms in Uzbekistan

Source: Association of e-commerce of Uzbekistan, 2019



Key payment systems in Uzbekistan

ÅTwo national players in processing 

and payments ïUz Card (ʩʘ. 80% 

share) and Humo

ÅSeveral payment systemsïPayme, 

Click, Paynet, etc.

ÅUz Card, Paynetïcompanies with 

the dominant position in the market

ÅCo-badged cards available: 

UnionPay, VISA, Mastercard

Two national payment processing systems share the market



Key foreign digital market players in Uzbekistan

ÅYandexrapidly expanding its 

presence in Uzbekistan (April 18 ï

present 27 applications)

ÅGoogle share of pre-installed 

applications at mobile phones ï70%

March 19: Yandex metro, transport

April 19: Yandex games

February 19: Yandex taxi

Foreign digital companies presence expanding
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Digital marketplaces are 

often in grey area 

(est. 70% of total e-sales)
Establishing clear antimonopoly 

practices (e.g. product borders) 

in digital markets: we have to 

cooperate with the others
Dealing with companies 

hosted outside Uzbekistan: 

consumer rights are not 

always respected 
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Digital markets regulation challenges in Uzbekistan
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State support to digital platforms: 

accommodating to competition 

rules required

Some regulation challenges are related to market development challenges

Archaic legislation: data privacy, 

new concepts, IP rights in digital

markets need to be articulated 



Digital marketplaces in Uzbekistan

Much of digital marketplaces difficult to regulate as they are in ñgrey zoneò

Privacy dimension is important but we need to establish clear regulations

70 % of e-commerce transactions 

happen through Instagram and 

Telegram channels

Est 80% of such transactions 

happen through cash operations

although there are deals 

approvals through electronic form 
Electronic commerce is an 

entrepreneurship activity on 

sales of goods, works and 

services carried out through 

information systems

(Law on electronic commerce)



Balance needed between consumer rights and digital market 
players services

Yandex does not have an office but has 30+ services in Uzbekistan;

consumer rights could be compromised in case of taxi services 

ñGoogle lawò 

as of 01.01.2020 in Uzbekistan

Taxi parks Taxi drivers

Customers

Å No call-center 

Å Little consequences on 

poor services

Å In case lost things 

difficult to file a complaint


