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A CONTINUUM OF DIGITILIZATION...

NOT A DIGITAL WORLD BUT A MORE DIGITAL WORLD

EC:V f;%Lﬁ'C Top Ten Emerging Technologies 2015

the world before social media...

Next generation
robotics

When robots roll away from
the production line...

Neuromorphic
technology

Computer chips that mimic the
S connections in the human brain,
&=
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| Emergent artificial
intelligence

What happens when a computer
can leam on the job?

Recyclable
thermoset polymers

A new kind of plastic radically
f cutting landfill waste.

Additive
manufacturing
methods

The future of making things, from
printable organs to inteligent clothes.

Digital genome

WO  ealthcare in an age when your genetic
code is on a USB stick.

Fuel cell vehicle Sense and avoid

\

Zero-emission cars that run d rones

on hydrogen. Flying robots to check power lines
or deliver emergency aid.

Precise genetic Distributed
engineering — manufacturing
techniques BRI oo urois oine

A breakthrough offering better crops

with less controversy. ' T *




CONSUMERS ARE THE MAIN PILLARS OF THE MULTI-SIDED STRUCTURE

L i e Other partiestryto
integrate to the
Creators f the platform’s Buyer or users of the
offerings (for example. offerings platforms (adS; payment,

apps on Android)

Interfaces for the platform '

(mobile devices are

providers on Android)
Controller of platform IP

data analytics, etc)
-

Platforms match these
two and/or produce

and a(biler who may . .
PLATFORM participate and in what Suppliers produce since

ways (Google owns

Android) consumers demand

Van Alstyne, M.W., Parker, G.G., Choudary, S.P., 2016. Pipelines, platforms, and the new rules of strategy. Harv. Bus. Rev

J
Consumers demand a
product or service
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WHEN DIGITAL PLATFORMS TOUCH TO THE ANTITRUST LAWS...

4 I
e Platforms e Suppliers
\_ J
services
More prone to
P manipulation and ~

addiction,

Loss of privacy,

Under information ..
e Competition
& Consumers

Authorities
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WHAT ARE CONSUMERS PAYING TO DIGITAL PLATFORMS?

“ZERO PRICE™ does not mean paying
nothing

A PAYMENT SYSTEM of ATTENTION &
DATA in return to SERVICE

In monetary terms: Generally one party
is subsidizing other parties

Cos of Network Effects
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RESTRICTION OF THE CONSUMERS’ PREFERENCES

Gl:l- g'E 1 xXbox ana s 1]

-
o

| Manipulation of
., xbox one is slow .
. xbox one is trash ' ranki ngs

0 xhox one s lagging

O, xbox one 15 dead

1, xbox one s down -
© box one i 200med in Can be both exlusionary
. xbox one is not reading discs and exploitative

1, xbox one is frozen

O xbox ore s loud
0 sbox one s better than psd

Google Adroid
decision:

Pre-installation of
Google Search and

Chrome




COSTLY MULTI-HOMING

High High
network switching
Eisstty Multi-homingsts

More More
tippy locked in
markets effect

Google Adsense
Less decision:
multi- Premium Placement
homing condition
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DECLINE IN QUALITY OF GOODS/SERVICES AND IN THE PACE OF INNOVATION

H Privacy, data security, less ads, Stronger
Ow to measure more innovation, quality of correlation

guality in a digital goods/services between
environment? Vs and

Price innovation

EU decisions (Microsoft 2004, 2007,
Google Android, Google Adsense)

Stigler Report (2019),
The European Consumer Organisation-

More and BEUC (2019),

faster Auer, D. (2018), Structuralist
Innovation: A Shaky Legal Presumption

innovation In Need Of An Overhaul

Diez . F.D,, Leigh, D. ve Tambunlertchai,
S. (2018), Global Market Power and its
Macroeconomic Implications




INCREASING ONLINE ADS COSTS

A continuous transition to
and increasing use of online

. . CONSUMERS
advertising:

Search ads are paying

Video ads Who is
Display ads (banner, textlink, rich media, . . :
JEVELH paying this EU Google Shopping

etc.) Decision

Native ads cost? +
Re-marketing Stigler Report
Re-targeting
Web-push/notifications
Affiliate
Etc.

Are we ready for potential pricing (excessive/predatory pricing, margin squeeze) cases in online
ads markets?




INCREASING EXPOSURE TO ONLINE ADS

A
CcCNBC

MARKETS BUSINESS INVESTING TECH POLITICS CNEBC TV

TECH
m 2016

Google’s ad business will be 2o
scrutinized like never before in
antitrust investigation

PUBLISHED WED, SEP 11 2019.11:23 AM EDT | UPDATED WED, SEP 11 2019.12:40 PM EDT

'z Megan Graham
EMEGANCGRAHAM
A

KEY * The antitrust investigation into Geoogle brought by 50 state attorneys general on
POINTS Monday will focus on Google's advertising business.

* As they look to better understand how the ads business works, leaders are asking
for more information on Google's acquisitions, data collection policies, pricing
models and more, according to a Bloomberg report.

e


https://www.clickz.com/55-of-users-dont-recognise-ppc-ads-in-google-search-results/104838/

MISUSE OF BEHAVIORAL MISTAKES AND ADDICTION OF CONSUMERS

Is it because of:
The quality and true preferences?
* Increasing use of a or

digital platform Addiction?

Lack of self-control?
‘We are increasing

consumer welfare since (increasing use of social media, a
they use us more’ child’s buying decision of a game
character,
a teenager’s buying of diet products?

‘The number of clicks on ads may not correlate with greater welfare if higher volume of
clicks is obtained by exploiting lack of self-control and addictive behaviors.’
Stigler Report




MISUSE OF PERSONAL/BIG DATA

Competition and Data

e Excessive use e Prevention of e What is the Protection
of data access to data data Rules and Authorities
e Under e Bundling of e How much can complement each
information data to data value attribute other
e Use of data for analytical tools to the data (seperate grounds for
other services e Discriminatory e Vertical effects intervention)
e Ftc. practices of having data
e Exclusivity e Etc. Bundeskartellamt
agreements on and Dusseldorf
the use of data High Regional
e Etc. Court’s Facebook

Decision
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A SPECTRUM OF PROPOSALS TO DEAL WITH THE PROBLEM

Conducting
market
researches
and defining
more
transparent
rules

Increasing
analytical
capacities of
CA’s

More use of
behavioral
economics

and data
instead of
traditional
price models

Digital Authority

(only regulation
or both
regulation and
antitrust?)

(with non-
competitional
roles?)

Competition
Court




THANK YOU




